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5. Assess your online marketplace 

Although you now have a good indication of what search terms your prospective customers are 

using, you need to consider what the most effective search terms are for you to optimise your 

website content. 

Select what you think are the most likely search terms for your business and enter them in to 

Google. 

Because you are now starting to understand how search engines index web pages, you will be 

able to make some sort of judgement on: 

1. How competitive your online marketplace is – in terms of the number and quality of 

competitors websites 

2. The volume of competing web pages in the Google Index 

Ideally, you want the SEO Holy Grail of: 

1. A high volume of prospective searchers 

2. A low volume of competitor websites 

3. Poorly search engine optimised competitor websites 

4. A relatively low number of competing pages 

 

If all four conditions exist, then you have a very good chance of getting a good ranking and 

getting increasing numbers of qualified website visitors. 

If none of the conditions exist, then you may need to consider alternative methods of 

marketing your website. 
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