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3. Check out your marketplace AdWords activity 

Before implementing (and spending your money) on AdWords campaigns, you need to 

consider what search terms are most likely to deliver new website visitors in a cost-effective 

manner. 

In the same way that you assessed the competitiveness of your online marketplace for natural 

search listings, you should do the same thing for AdWords campaigns. 

Check out your marketplace to get a feel for the quantity and quality of AdWords competitors. 

Does your AdWords marketplace look crowded, competitive and costly?... 

 

 

…or does the lack of AdWords activity suggest that there are opportunities for you? 

 


